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June 1, 2011 

DC Zoning Commission 
441- 4th Street, NW 
znd Floor 
Washington, DC 20001 

Re: Georgetown University Campus Plan 

Dear Commissioners, 

As a long-time member of the Georgetown business community, we write in support of 
Georgetown University's Campus Pian currently before the Commission. The success and 
prosperity of the University portends the success and prosperity of our Georgetown community. 
The Commission should not underestimate the extent to which the University influences the 
local economy of the Georgetown community and the vitality of our own restaurant business and 
other Georgetown businesses. 

We have three restaurants that are immediately impacted by theit proximity to the University 
campus: The Tombs, 1789 Restaurant, Clyde's of Georgetown. We count the University staff 
and the facultv \"'1"\o~.: ~ t!l;;: most regular of our customers. Whether it is a business meeting or 
lunch wi~h .1,'.; ,,s, we know them as the most loyal and supportive guests over the years. The 
students and their parents are also .an important and consistent ingredient to keeping our 
restaurants busy both in the fall when they return to school and in the spring with graduations. 
Additionally, when the University holds spt:cial events like Homecoming, Pare:nts' Weekends 
and Alumni Reunions, the streets of Georgetown are packed with a lively crowd of visitors 
celebrating and spending. 

We employ many of the students in our restaurants. In fact, almost 50% of the staff at these 
Georgetown restaurants comes from the University community. We find the students smart, 
eager to please, and some of the best customer service representatives in our company. We find 
them easy to manag·e, mature, reliable, courteous and dedicated to serving our guests. This is a 
boon to our business and not the same for some of our other restaurant locations outside of 
Georgetown. 

Clyde's has been in business for the last 48 years in Georgetown and we have seen many cycles 
of booming success and the lows of recessions including the current economic downturn. This 
recession has been one of the worst downturns in terms of the lack of consume:r spending, the 
increase in cost of goods, and length of the recovery. We have still not recovered to our 
revenues of2008. Through all ofthose cycles and now, Georgetown University has remained 
steadfast in its economic support in spending and supplying a steady stream of customers for our 
Georgetown businesses. This support is the base for our continued success. 
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We conclude with a strong recommendation that the DC Zoning Commission support the 
proposed Georgetown University 2010-2020 Campus Plan. We highly value their presence in 
our community. Nothing is more critical to the economic future of the Georgetown business 
community than the continued success and prosperity of the Georgetown University campus. 
The University is confident that the proposed Campus Plan can insure that continued prosperity 
for all. 

Sincerely, 

(/1J~am' Cl:~ Claude Andersen 
Corporate Operations Manager 
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June 1, 2011 

DC Zoning Commission 
441- 4th Street, NW · 
2nd Floor 
Washington, DC 20001 

Re: Georgetown University Campus Plan 

Dear Commissioners, 

As a long-time member of the Georgetown business community, we write in support of 
Georgetown University's Campus Plan currently before the Commission. The success and 
prosperity of the University portends the success and prosperity of our Georgetown community. 
The Commission should not underestimate the extent to which the University influences the 
local economy of the Georgetown community and the vitality of our own restaurant business and 
other Georgetown businesses. 

We have three restaurants that are immediately impacted by their proximity to the University 
campus: The Tombs, 1789 Restaurant, Clyde's of Georgetown. We count the University staff 
and the faculty among the most regular of our customers. Whether it is a business meeting or 
lunch with students, we know them as the most loyal and supportiv~ guests~r the years. The 
students and their parents are also an important and consistent ingredient to keeping our 
restaurants busy both in the fall when the~JOSchOO!and in the spring with graduations. 
Additionally, when the University holds special events like Homecoming, Parents' Weekends 
and Alumni Reunions, the streets of Georgetown are packed with a lively crowd of visitors 
celebrating and spending. 

We employ many of the students in our restaurants. I~nact, almost 50% of the staff at these 
Georgetown restaurants comes from the UniversitY\co unity. We find the students smart, 
eager to please, and some of the best customer servi~ epresentatives in our company. We find 
them easy to manage, mature, reliable, courteous and dedicated to serving our guests. This is a 
boon to our business and not the same for some of our other restaurant locations outside of 
Georgetown. 

Clyde's has been in business for the last 48 years in Georgetown and we have seen many cycles 
of booming success and the lows of recessions including the current economic downturn. This 
recession has been one of the worst downturns in terms of the lack of consumer spending, the 
increase in cost of goods, and length of the recovery. We have still not recovered to our 
revenues of2008. Through all of those cycles and now, Georgetown University has remained 
steadfast in its economic support in spending and supplying a steady stream of customers for our 
Georgetown businesses. This support is the base for our continued success. 
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We conclude with a strong recommendation that the DC Zoning Commission support the 
proposed Georgetown University 2010-2020 Campus Plan. We highly value their presence in 
our community. Nothing is more critical to the economic future of the Georgetown business 
community than the continued success and prosperity of the Georgetown University campus. 
The University is confident that the proposed Campus Plan can insure that continued prosperity 
for all. 

Sincerely, 

Claude Andersen 
Corporate Operations Manager 
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June!i 1, 2011 

DC Zoning Commission 
'I lh 

441 t 4 Street, NW 
2nd Bloor 

~I 
Was~gton, DC 20001 

Re: Georgetown University Campus Plan 

DearJ!Commissioners., 

As ajmong-time member of the Georgetown business community, we write in support of .,,: 
Geo~etown University's Campus Plan currently before the Commission. The success and:" 
pr+ty of the University portends the success and prosperity of ow- Georgetown community. 
The Commission should not underestimate the extent to which the University influences the 
lo~ieconomy of the Georgetown community and the vitality of our own restaurant business and 
othei Georgetown businesses. 

We ~e three restaurants that are immediately impacted by their proximity to the University 
camjus: The Tombs, 1789 Restaurant, Clyde's of Georgetown. We count the University staff 
and ~e faculty among the most regular of our customers. Whether it is a business meeting or 
lunc$ 'With students, we know them as the most loyal and supportive guests over the years. The 
stud~ts and their parents are also an important and consistent ingredient to keeping our 
re~ts busy both in the fall when they return to school and in the spring with graduations. 
Add~onally, when the University holds special events like Homecoming, Parents' Weekends 
and t;\Iumni Reunions, the streets of Georgetown are packed with a lively crowd of visitors 
celeij~ng and spending. 

We ~ploy many of the students in our restaurants. In fact, almost 50% of the staff at these 
Geo+etown restaurants comes from the University community. We fmd the students smart, 
eag~ to please, and some of the best customer service representatives in our company. We find 
th~easy to manage, mature, reliable, courteous and dedicated to serving our guests. This is a 
boonito our business and not the same for some of our other restaurant locations outside of 
Georgetown. 

Clydt's has been in business for the last 48 years in Georgetown and we have seen many cycles 
ofbdpming success and the lows of recessions including the current economic downturn. This 
reces!Sion has been one of the worst downturns in terms of the lack of consumer spending, the 
incr+e in cost of goods, and length of the recovery. We have still not recovered to our 
rever~l.les of2008. Through all of those cycles and now, Georgetown University has remained 
steadfast in its economic support in spending and supplying a steady stream of customers for our 
Oeottetown businesses. This support is the base for our continued success. 
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We ~nclude with a strong z:ecommendation that the DC Zoning Commission support the 
pro:r;Psed Georgetown University 2010-2020 Campus Plan. We highly value their presence in 
our ~mmunity. Nothing is more critical to the economic future of the Georgetown business 
conrlnunity than the continued success and prosperity of the Georgetown Univezsity campus. ,, 
The pniversity is confident tbat the proposed Campus Plan can insure that continued prosperity 
for all. 

Sin~ely, 

. Claude Andersen 
Corporate Operations Manager 


