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School-Age Children & Teenagers 

E -W&J€1- Infants, Toddlers & Preschoolers 

Facts About Developmental Assets 

40 Developmental Assets 

Why do some children and adolescents get involved in dangerous activities, while others engage in 
positive behaviors~ Why do some youth •beat the odds" in difficult situations, while others gel 

trapped? Many factors inRuence why some people ore resilient in situo~ons of adversity and why 
others struggle. Research by Search Institute has identified 40 concrete, positive experiences and 
qualities- "developmentol assets" - that hove o tremendous inRuence on young people's lives. They 
ore the building blocks to healthy child and adolescent development that people from oil walks of life 

con nurture Research also shows that the 40 Developmental Assels help young people make wise 
decisions, choose positive poths, and grow up competent, coring ond, responsible. The osse~ ore 
grouped into eight categories: 

ct now-<fon't woit until you hove more time, more skills, more opportunities. Toke o Fresh look ot 
how you con use the little opportunities that come up in your everyday routine 

ore your strengths-you already have gilts, talents, interests, ond traits that you can be valuable 
for asset building. 

tretch yourself-it's good to start with things tho1 Bt into your everyday routine, but don't stop there. As you 
get comFartoble building assets, find ways to make it o more inlemo"onol, focused port of your life 

E xperiment-try something newl 

T ell others about it-the more people that know about assets ond start intentionally building them the better 

1 • Support - Children and adolescents need to experience support, core ond love from their families 
ond mony others. 

Children ond youth need to be valued by their community ond hove opportunaies 
to contribute to others. for this to occur, they must feel sole and secure. 

3 . Boundaries & Expectations -Children ond youth need to know who1 is expected of them ond whether 
odivities ond behaviors ore in "in bounds" or •out of bounds.• 

Children ond youth need construdive, enriching opportunities for growth 
through creative odiv~ies, youth programs, congregational involvement, ond quality time of home. 

S. Commitment lo Learning - Children and youth need to develop o lifelong commitment lo educo1ion 
ond learning. 

Children ond youth need to develop strong values !hot guide their choices 
(coring, justice, integrity, responsibility, ond restraint). 

7. Social Competencies - Children ond youth need skills ond competern;ies tho! equip them to moke positive 
choices, to build relo~onships ond to succeed in life. 

Children and youth need o strong sense of their own power, purpose, worth, and 
op~mism about their future. 

· All children and youth need assets 

o Relationships ore key 

• Asset building Is on ongoing process 

o Delivering consistent me,.,.oges Is crucial 

· Dupllcatlon and Repetrtlon o re necessary 



School-Age Children & Teenagers 

Infants, Toddlers & Preschoolers 

Facts About Developmental Assets 

0 The more assets children and odoloscenb pos<eu hove been shown to .ncreow healthy development among children. 

0 AH orgoni1otlons, in.slltutions, ond individuals '" o tommunity ploy o ~ote in building a:sse11 fOf you1hs. 

0 As childrnn and adolescerm asset. increase. their positive beh01r1a<S also •ncrease. Whil!! young p!!Opl!! wilh I 0 or I<!Wt!< 
ossels repor1 on OYeroge of fewer than 3 posihve behav>ors, those Wtlh 3: assets or more, D'eroge 6 positiWl behoviofs. 
This includes school success, informal helping, valuing diVMSity and fllChibiting I!!Od!!rship 

0 Research shows that diMtlopmentol asset. help young people moke wise d!!CIS•ons. choos!! pos.t111e paths, ond grow up 

competent, coring ond respoos•ble 

0 The morn assets children one! youth hove. the less likely they ore to engage on risl<-roking beho.no,.. such OS' fighting, 

bullying, alcohol and drug use, becoming depressed, aHempl•ng suicide, becoming W<ually oclive, and developing on 

eating disord!!r. 

0 The overage young person surveyed has 18 of the 40 assets. However, bels of assets d!!Creose for aide< youth. Wh1le 

lhe avemge sixth ;rader surveyed has 21 .5 ossels, ti>e overogtr 12th grader suroteyed has 17.2 assets. R!!seorch shows 
lhol the overage 6th one! 1211> groder surveyed ""P"nencH only 18 of the 40 cssels. Furthermorn. just 8 percent of 

young people have 31 to 40 assets. 

0 G.rts typ•colly hove more developmental assets than boys. However, boys are more likely to hove 1110: safety; 1118: 

youth progroms; 1138: sell·esleem; ond '#39· sense of purpose. 

0 Asset bu·lding requires con .. stenf messages. FO< O$$el building to be woven Into the Iabrie of community tile, rl needs lo 

be re•nlorced throughout oil sedocs of the community. 

0 Remember, healthy adults promote heahhy youth development. Asse!$ ore no1 only impor1onl for childrnn and youth, 
but also adults. 

0 Children one! adolescents haveln!mencloos influence and polent10llo< bu•lding ,_,. "' themselves and the.r _.., 

They give children ond youth lhe strength they need to molce positive choices in life, even in the face of 

stress ond pressure. Research shows thol the more assets young people hove the less likely they ore to 

engoge in high risk behaviors such os: hanging out wilh the wrong crowd, bullying other students, 

disrespecting oduHs or using drugs. 

Attention lo developmeniol does not end crt age 5, l 0 or 15 Eoch stage of development requires 

persistent attention to suppon, empowerment, boundaries, sii'\Jdure, competence, ond volues. Eoch 

one builds on experiences. positive ond negative, from the previous sioge. Asset building efforts will be 

most effedive when they acknowledge o,d build on this developmental perspective. 

.. ' Initio .,., 

Systems of suppon, boundaries ond expedolions, constructive use of lime, posiiive values. ond 

competency building tend to be fragile for our children and youth lodoy. YMCA is supporting Search 

lnstiMes' Heolthy Communities Healthy Youth lnitioiive and taking odion around o shored llision 

ond commitment to positive child ond odolescenl development. 
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SchoQI-Age Children & T~ 

(ages 6 lo 11 )'t:ar.r) 

Support 
1. Family life provides love ond support 
2. Family communication is posrtive ond open 
3. Child recehles support from other adults 
4 Child eJ~perier>ces coriog neigh.bo~ 
5. School provides o coring cffmah! 
6. PorMI(s) is involved in child's schooling 

Empowerment 
7 Community volues children 
8. Children hove uselol roles 
9 Child and fomay serve others 
10 Home, school, and neighborhood ore safe 

Boundaries & &ped011on• 
11 Family sets dear rules ond conseq ~c.es 
12. School sets cfeor rules and consequences 
13 Neigl>bors mon•tor the<:hild's behoYlO< 
14 Adult's model responsible behovior 
15. Child's friends model responsible behavior 
16. ll:lreots and teocne.s bave reolistio:Jlly high 

eocpedOiioos 

Coi\S11'Uc'ive Use of Time 
17. Child ponocipotes '" creohve odiVJnes 
18. Child participates '" sc:hool or community programs 
19. Family porlicipotes in religious community 
20. Child spends most evenir>gs ond weelcends at home 

Commitme nt to Learning 
21 Child is mot•voted to do well in school 
22. Child is oHemive ond engaged in leomong 
23. Child does homewarlc when assigned 
'2A Child cores about her or his school 
25. Child reads alone with adults 

Positive Valu es 
26. Child cores obovt others 
27. Child begins valuing equoltly and social justice 
28. Child begins to od with integrity 
29. Chold values honesty 
30. Child accepts appropricrte responstbility 
31. Child bego<l5 to volue good heoltn habit> 

Social Competencies 
32. Child~ simple plaming end decision-mol<iog sl<ills 
33. Child interacts well wotn other children and adults 
34. Child iS comfortable wi1h people from different OJitvros 
35 Child learns how to ll!Sisl negaTive pressu<e from others 
36. Child orlempts Ia solve conflicts non-voolenlly 

Positive Identity 
37. Child feels he or she nos some control over tntngs 

that happen 
38 Child has high self-esteem 
39 Cllild hos o sense of purpose 
AO Child is ophmistie about her or hiS own lu1ure 

{ages 12 to 18 )'l'tlfS} 

Support 
1 Family life provide:; love and support 
2. family cornmunicotion is positive ond open 
3. Teenager rece<ves support from other adults 
4 Teenager experiences coring neighbots 
5. School provides o coring climate 
6 Porem(s) rs involved on teenager's schooling 

Empowerment 
7. Community values teenagers 
8. Teenoget's hove useful roles in the community 
9. Teenager serves others in the community 
10. Horne, school ond neighborhood ore safe 

Boundaries & Expectations 
11 Family sets dear rules ond consequences 
12. School sets dear rules ond consequences 
1 ;!. NeighbO<s monitor young people's behavior 
14. Adults model responsible behavior 
15. mends model responsible behavior 
16. ll:lrents and teachers hove high expeclolions 

Consfrudive Use of Time 
I 7. Teenager participates in creative adtvities 
18. Teenager portiripotes in school or <XlOTVTUlity programs 
19 Teenager is involved in activities in o 

religious community 
20. Teenager spends most evenings at t>ome 

Commitment to Learning 
21 Teenoget is motivated to do well in school 
22. Teenager is actively engaged on Ieeming 
23. Teenager does homewor~ every school doy 
24. Teenager c.ares about her or his school 
25. Teenager reads for pleasure 

Positive Values 
26. Teenager values coring for others 
27. Teenager prO<nOies equality and social juslice 
28. Teenager values in1egrity 
29 Teenager values honesly 
30. Teenager values responsibility 
31 Teenager values restroont 

Sa<:ial Competenc:ios 
32. Teenager has planning ol')d dec:ision·making skills 
33. leenager llOS empolhy. sensilivily. and friendship skills 
34 1eenager sets o1oog ...m people 1tom oofferent a.o!tures 
35. Teenager resoshi negative presSl.lre from others 
36. Teenager resolves conflicts peocelolly 

Positive Identity 
37. Teenager has a heoOhy sense of personal power 
38. Teenager hos a h·gh sell-esteem 
39. ~~her or his ile llasosensedp..tjX)Se 
40. Teenager hos o posllive view of her or his future 
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YMCA Capital View 
2118 Ridgecrest Court, SE • Washington, DC • 20020 

(202) 889-0643 
www.ymcadc.org 

Gene Jones, Vice President of Operations 
Marsha V. Smith, Associate Executive Director 

YOUTH DEVELOPMENT 

FOR YOUTH DEVB.DPMENTt~ 

FOR HEALTHY UVIN6 
FOR SOCIAL RESPONSIBIUTY 

Each year more than 2,150 youth and teens come to the YMCA Capital View to participate in 
before and after care, summer camps, and other family programs arid community events. 
Through community partnerships the Y has increased its ability to serve mo~e youth with 
programs such as: 

• Before/After Care School Age Program 
• Boy's 2 Men Mentoring 
• Darling Divas Girl's Mentoring 
• Family Night 
• Harvest Fest & Haunted House 
• Healthy Kids Day 
• Parents' Night Out 



YMCA Capitaf V'iew 
2118 Ridgecrest Court, SE • Washington, DC • 20020 

(202) 889-0643 
www. ymcadc.org 

HEAL THY LIVING 

FOR YOUTH DEVELOPMENT., 
FOR HEALTHY UVING 
FOR SOCIAL RESPONSIBIUTY 

More than 3,000 families participate each year in YMCA programs at the YMCA Capital View 
and extension sites. The YMCA is good for the spirit, mind and body. We extend our 
services to the entire community through our programs and classes based on the values of 
caring, honesty, respect, and responsibility. 

• Open House and Community Day events 
• Holiday and Summer Camps available from 3-14 years of age 
• PHD (Physical, Healthy, Driven) philosophy intertwined with all youth programs 
• Summer Camp available all summer for kids age 3- 14 
• Creative ways of getting in shape with friends and colleagues. 
• SASSY, Senior Athletic Program, provides social and active outlets for seniors from 

wards 7 and 8. 

SOCIAL RESPONSIBILITY 

While our programs and facilities are always based on the unique needs and interests of our 
communities, every Y has one thing in common: our people. The volunteers, staff, 
members and donors of theY are all united by a deep commitment to strengthening our 
communities. Through scholarships and financial assistance, YMCA Capital View subsidized 
more than $40,000 in youth program fees in 2011. The support we receive through 
partnerships and generous donors in support of our mission helps us to provide access to 
all. 

YMCA INITIATIVES 

Annual Angel Tree * Annual Coat Drive * Annual Food Drive * 
Caring for Community Annual Sustaining Campaign 

Circle of Friends * Golf Tournament 



YMCA Capital View 
2118 Ridgecrest Court, SE • Washington, DC • 20020 

(202) 889-0643 
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FOR YOUTH DEVELOPMENT• 
FOR HEALTHY UVIN6 
FOR SOOAl RESPONSIBIUTY 

Capital View provides financial assistance for before and after care and day camps offered 
throughout the year. 

YMCA Capital View 

Financial Assistance 
40000 or-----------­
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Capital View appreciates the generous contributions of the following 
organizations: 

YMCA PARTNERS 
• Betty T. Wooten Foundation 

• Capital Area Food Bank 

• Care First 

• Child Christ Society 

• DC Lottery 

• EKMS Security 

• Giant Foods 

• KIPP DC Charter School 

• Merrick Center 

• National Association of Health Services 
Executive 

• PNC Bank 

• Sanctuary of Praise 

• TO Bank 

• Village of Parklands 

• WHUR Radio 

• William C. Smith 

YMCA DONORS 
• Babycakes By Shingy 

• Beachbody, LLC 

• Black Mens Xchange {BMX) 

• Cateen 

• Denny's Restaurant 

• Desmond Chisholm Photography 

• Direct Selling Education Foundation 

• !Hop Restaurant 

• Monograms Linen & More, LLC 
• Southeast Whitehouse 

YMCA COMMUNITY VOLUNTEERS 
• Dance DC 
• Georgetown University Melody 
• Greater DC Cares 
• iCare Solution, LLC 
• Office of the Deputy Under Secretary of 

the Navy (Pentagon) 
• Opportunity Industrialization Center 

(OIC) 
• Team Builders Academy 
• Training Ground 
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2118 Ridgecrest Court, SE • Washington, DC • 20020 

(202) 889-0643 
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FOR YOUTH DEVELOPMENT~ 
FOR HEALTHY LMNG 
FOR SOOAL RESPONSIBILITY 

YOUR DONATIONS MAKE A DIFFERENCE 

$25,000 • Provides a full-year of swun lessons for 30 children 
• Sends IS campers to 1 0-weeks of tratfioonal sum~Tlt!r camp 
• Allows 250 families to send their ch1ld to a humanities, dance, or sports program 

$10,000 • Provides one child a full-year of preschool programs, including swim lessons 

• Allows 33 teens to participate in the Youth and Government program for one school yf!ar 
• Provides 5 campers a Sll'lli'Jlef of chess camp, cheerleading and other ~cia tty camps 

55,000 • ProVIdes 5 senior couples with a one-year membership 
• ProVIdes 10 new computers for children and teens to work do homework 
• ADows 41 dlildren to partidpate in a week long aquatics camp 

$2,500 • Assists a working pareO[ with nine-months of Defore and afteT school care 
• Provides two months of swim lessons for 20 children 

• AIJows a parent to afford 2-years of basketbal~ soccer, or track lessons for their child 

$1,000 • Gives a single parent with dlildrno a one-year membershtp 
• Provides a child with one-month of preschool programs, including swim lessons 

• Sends one child to five weelts of Speciatty Camp for crafts, survival skils, and sports 

$500 • Provides I~ for 30 preschool chlldnm for one month 
• Allows 5 families to afford roosic and dance lessons for their dild 
• Provides a teen with a one-year membership 

$300 • Provides tutors to school-age children for three weeks 

• Provades an educaDOnal class for parents in the community 
• Allows a parent and toddler to attend 2-3 gymnastics rraining sessions together 

$150 • Sends 2 children on local field trips in the community 
• Provides a healthy snack for each school-aged child for six-months 

• Allows a family to afford sports or humanities programs for 2 children 

• Provides a preschooler one week of swim lessons 
• Provides art supplies for 3rd-6th graders 
• Covers initiation fees for a child to participate in sports or camp programs 
• Provides a child or teen with one-session of personal training 



YMCA Capital View 
2118 Ridgecrest Court, SE • Washington, DC • 20020 

(202) 889-0643 
www. ymcadc.org 

HOW YOUR DOLlARS CAN HaP TRANSFORM A CHILO·s UFE THIS SUMMER: 

$25,000 ~ nch 33 chlldren to ovcrtltght camp tor~~.._ -------
S 10,000 JltOYtd(!:t. .a hlfo week outdoor hllong acsventure for IS cl'l•ldr.n. ---·-------
55,000 Allow .. 18 tl'f!IK co partu:ap.m• tn the courKi>kw-lf1·ha•nrng progr;am 

So·nd ... l2 thlld•~·n to 'PHD ftt (amp· f01 one wl.'H. 
... - .. ·---.. ·----------

$2,500 Allcr"'s ten thddrl!ll to p;ir1JcTpCJte rn tne PHD (Phy~tC<ll, liealthy, ;and 
()uv 1~ fJrogr•m IOf t wu w~s 
_...,_._. __ ------------ ---

51,500 'if!nd\ one ch!Sd to (lSn!p Lf'tt'>, our tOO l t •r old Ill! kJt-nt canp, 
for lwo wl'eU. 

S 1,000 \mds '"'"" t hddrrn to "It's lhanq~~· amp lor two., 
wtl P tnw>nlton <and u~~ttv•ty ...-e ncour.agP.CL 

AlkJw'lo fCM letom to grvoe ~to tt-.. tornrnuntly through the 
sumiT!I!f ot ~r'I!CI! program. 

Prow1des t~na tenons to one d'uld for two wt"eks. 

saoo ~§ Clfll' tl'llld to §Uml'llt'f' d.Jy camp ff)f' one we.>k 

YMCA of Metropolttan Washington 
100-471-YMCA. 
www.y~ncadc ,ort 

Thl MMDI d ~~YMCA ol ~fan Wfllln]fon c to 
tost• me q~~r~eWII, -•· lind~ d4mlopMit& ot 
~~ f'llaaec, lind communou" accont;ng ro c~ ICiell1: 
ol ~l. ~l'· IWIIII'IIIII..-1 rr-1*1 tor 

FOR YOUTH OEVEL.OPMENT 
FOR HEAlTHY UVIN6 
FOR SOOAl RESPONSI61UTY 



YMCA Capital View 
2118 Ridgecrest Court, SE • Washington, DC • 20020 

(202) 889-0643 
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FOR YOUTH DEVB.OPMENT• 
FOR HEALTHY LMN6 
FOR SOCIAL RESPONSIBlUTY 

YMCA of Metropolitan Washington Caring for Community Campaign 

Thank you for supporting our mission through a gift to our Caring for Community annual 
campaign. Funds raised give needed fi nancial support to send kids to summer camp, to 
provide needed chi ld care during the school year, as well as financia l aid to families and 
seniors who are in need of our va luable programs. We appreciate your generous support! 

Name ______________________________________________________ __ 

Address. ______________________________________________________________ __ 

City/State/ Zip _ __________________________ _ 

Phone. ________________________ _ Email _______________________________ _ 

I am pleased to support the YMCA. I will make a gift of$ _______ _ 

I will make a gift by check (Please make check payable to the YMCA of Metropolitan 
Washington.) 

I will make a gift by credit card - fill out the information below or go online to 
www.ymcadc.org: 

Card Type (please circle): Visa MasterCard Discover Am Ex 

Card Number: -------------------------------------Exp. Date: ____ _ 

Name on Card: --------------------------------

Signature: ------------------- - ---- Date : _______ _ 

I will make a pledge of$ __________ . Please send me a reminder in: 

September November 



Live Laugh Plav 



wwwymcadc.org 

YOU CAN 

FOR YOUTH DEVELOPMENT 
FOR HEAlTHY UVING 
FOR SOCIAL RESPONSIBIUTY 

TAKE CONTROL 



YMCA'S DIABETES 
PREVENTION 
PROGRAM 

If you are at high risk of developing type 2 diabeles, The YMCA's Dtabetes 
Prevention Program can help you adopt and maintain healthy lifestyles that will 
help you reduce your chances of developing diabetes. The program is based on 
research funded by the National Institutes of Health and the Centers for Disease 
Control and Prevention which showed that by eating healthier, increasing physical 
activity and losing a small amount of weight, a person with pre-<Jiabetes can 
prevent or delay the onset of type 2 diabetes by 58"/o. 

About the program 
In a classroom setting, a trained lifestyle coach will help you change 
your lifestyle by learning about healthy eating, physical activity and 
other behavior changes over the course of 16 one-hour sessions. 
After the initial16 core sessions, you will meet monthly for added 
support to help maintain your progress. 

Program goals: 

Reduce body weight by 7% 

Increase physical activity to 150 minutes per week 

Fees: $250 Full Members $325 Program/Non-Members 

Additional Specifics: Payment plan is available for those who qualify. Program 
includes 3-month Y membership upon completion of frfth (5) session. 

For more information about the program or to see if you qualify 
please contact: 

lnnina Ulysse, YDPP Director, Diabetes Prevention Program 
Phone: 202-862-9622, ext. 3171 
Email: ydpp@ymcadc.org 

UnitedHealthcare members should check with their employer for program 
availability, or contact the Diabetes Prevention and Control Alliance to 
confirm eligibility at 1 800 237 4942 



CAN I PARTICIPATE? 
In Ol'der to quahty for the YMCA's Diabetes P1event1011 Program, you must be 
overweight (BMI !! 25) • and ot high risk for developing type 2 d1abetes or havt! 
b<t"!n diagnose-d w1t h prP.diabetes. 

Are you at nsk for develop1ng d•abetes? Please check each box that i!> true: 

My blood pressure IS 140/90 or hrgher, or I h.1ve been told I have high blood 
pressure 

I have been told that my cholesterol levels are not nonnal 

lam fatrly inactiVe. I am NOT physically actiVe more than 
two tunes a wed< 

I have or had a parent or Slbfrng with diabetes 

I have been told I have pre-dtabetes 

I have had gestational dtabetes (diabetes during pregnancy), 
or I gave btrth to a baby weighing more than 9 pounds 

I am 45 years of age or older 

If two or more boxes above are ched<ed, then you may be at risk for l)fe-diabetes 
or diabetes, and may qualify for the program. nus does NOT mean you have 
drabetes. You wiU need a blood test to confirm if you have dtabetes. 

I have been d•agnosed With pte-<!aabetes <111d h<r.oe the tollovMg va\uQ 01e\.k om 
and enter value 

Fas-Jng Plasma Glucose (must be 100- 125 mg/dJ): 

2-hour (75 gm glucola) Plasma Glucose (must be 140-199 mg/dl) 

Random/<:asual Blood Gluc:ose (must be 140 199 mg/dl) 

Ale (must be 5.7 6.4%): 



REGISTRATION 
Participant Details 

Strt\!t 1 

Race/Ethnidty: 

American Indian or Alaska Native 

Asian 

Native Hawaiian or Other Pacific Islander 

' Black or African American 

Hispanic/latina of any race 
White 

Please check one: My employer /insurer is not paying any portion of the fee to 
participate in YDPP. 

True False 

Mail or fax completed form to: 

lrmina Ulysse, YDPP Director 
Diabetes Prevention Program 
YMCA National Capital 

1711 Rhode Island Ave NW 
Washington, DC 20036 

Fax: 202-833-9571 

Email competed form to: 

lrmina.ulysse@ymcadc.org 



DID YOU 
KNOW? 

• People with prediabetes are likely to develop type 2 

diabetes within 10 years, unless they take steps to 

prevent or delay d1abetes. 

• Ufestyle changes such as eating healthier, increasing 

physical activity and losing a modest amount of 

weight can prevent or 

delay development of type 2 diabetes 1n 

those at high risk for the disease. 

• ) , h P5 IS 2 le 10 n 

hi dn c, k.dn,: d1 1, ·nc: 

a P 



® 
LOOKING (16 ; ~MOVING 

BAQ( ~ 1# FORWARD 

FOR YOUTH DEVELOPMENT® 
FOR HEALTHY LIVING 
FOR SOCIAL RESPONSIBILITY 

TEACHING KIDS 
HOW TO STAY 
HEALTHY FOR LIFE 

HEALTHY ~~ PHDM PHYSICAL ~• ·~• 
DRIVEN *"1 ~ e 

The YMCA's nationally renowned PHD (Physical, Healthy 
and Driven) program is combating childhood obesity 
and teaching kids how to stay healthy for life. 

Using a unique combination of assessment tools, fun games and 
exercises, nutrition education, and family involvement, PHD is helping 
local children from ages 6-14 get active and be well. 

PHD was designed to address our nation's most pressing health 
issues: childhood obesity, inactivity and poor eating habits among 
children. According to the Centers for Disease Control, 70 percent 
of D.C. children do not meet recommended levels of physical 
activity. One out of four children in the metropolitan Washington 
region is either overweight or obese. 

PHD is combating these staggering statistics and changing 
children's lives in the schools, neighborhoods and playgrounds 
of the metropolitan Washington region. 

Sponsored by: 

Carefirst.+V 



ASSESSMENT 
Basic health measures-blood pressure, body fat 
composition, muscular strength and endurance, 
cardia fitness, and flexibility-are evaluated 
throughout the program. 

NUTRITION 
Visual aids and creative lessons are used to teach 
kids about beneficial and harmful foods through 
the Passport to Nutrition program. 

sPONSORED sv: \! Giant 
PHD"M PROGRAM 
COMPONENTS 

EXERCISE 
Using everything from old-school 
playground games to innovative new 
equipment, PHD gets every kid moving. 

FAMILY 
PHD encourages the 
whole family to get 
involved using a wellness 
newsletter featuring 
healthy recipes, fitness 
tips and family activities. 

PHD ON THE MOVE 
There is no better way to get kids moving than 
by parking a playground in their front yards. The 
PHD on the Move Van allows the YMCA to bring 
opportunities for healthy play and wellness education 
right to the doorsteps of local children. 

The PHD on the Move Van is the region's first 
traveling playground and was made possible by a 
unique partnership between the YMCA and CareFirst. 
The primary goal of the van is to broaden the impact 
of the YMCA's PHD program by serving more children, 
especially those in urban neighborhoods lacking 
places to play. 

PHD on the Move features: 
• Wellness assessment 

stations 
• Nutrition corner 
• Exciting games and 

activities 
• Playground equipment 
• Family education materials 
• Children's weflness experts 

For more information, or to register your child today, call 202-232-6700. 

YMCA OF METROPOLITAN WASHINGTON 
Be Good. Do Good. Feel Good. 
www.ymcadc.org 



'''''''''''''''''' ' ' ~ 2012-2013 Family Night Calendar ~ 

' ' ' ' ' ' ' ' ' ' ' ' ' ' ' ' ' ' 

(SAVE THE DATE) 

November 15, 2012 - Thanksgiving Family Feast 

December 20, 2012- Hol iday Family Night 

January 24, 2013- New Year' s Kick-Off Family Night (Mandatory)- Cancelled 

February 13, 2013- Parent Orientation- Be My Valentine Family Night (Mandatory) 

March 21, 2013- Physical Fitness Family Night 

April18, 2013- Parent Appreciation Family Night 

May 15, 2013 -International Day of Families Night . 

June 2013- Caribbean Family Night 

July 2013- Summer Break (Date TBD) 

August 2013- Summer Break (Date TBD) 

September 19, 2013- 2013-14 School Year Parents Orientation Night (Mandatory) 

October 25, 2013- World Pasta Day Family Night 

November 2013- Thanksgiving Family Feast (Date TBD) 

December 2013 - Holiday Family Night (Date TBD) 

DATE'S SUBJECT TO CHANGE. 

' ' ' ''''''''''''''''' 
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ENJOY 
A NIGHT 
OUT 
ON 
THE 
TOWN 
Sign your child up for our great 
Friday Night Kids Club! Every 
other week, from 6:30pm to 9:30pm, 
enjoy a night on the town while your 
children have a blast with themed 

activities. 

YMCA Cepite l VIew 
Be Good, Do Good, feel Good 
2118 Ridg@t~st Court, SE, Washington, OC 20020 
P 202- 889-0643 F 202-889-7856 www.ymcadc.org 

FOR YOUTH DEVELOPMENT® 
FOR HEALTHY LIVING 
FOR SOCIAL RESPONSIBILITY 

• ... 
• 

• 
• 



ENJOY 
A NIGHT 
OUT 
ON 
THE 
TOWN 
Sign your child up for our great 
Friday Night Kids Club! Every 
other week, enjoy a night on the town 
while your children have a blast with 
themed activities. Dinner will be 

provided. 

YMCA Cap1ta l View 
Be Good, Do Good, Feet Good 
2118 Ridgecrest Coort, SE, Washington, OC 200 20 

• • 

P 202-889-060 F 202-889-7856 www.ymc.Jidc .org 

FOR YOUTH DEVELOPMENT® 
FOR HEALTHY LIVING 
FOR SOCIAL RESPONSIBILITY 

.... 
• 

• 
. 

~ .• 
~~~c~ . .... 

KICKS OFF 
Friday March 29, 2013 

•• • 

Let's make it an ALL NIGHT EVENT! 
Pay an additional $10 and your child can 

stay the night! 

6:30pm - lO:OOam 

$10 per/child (Pick-up by 10:00pm) 

$25 per/child (ALL NIGHT EVENT) 
$20 per/chi ld (2nd Child Discount) 

Sign-up by Wednesday, March 27,2013 
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PHYSICAL 
FITNESS 
FAMILY 
FUN 
NIGHT 
MARCH 21, 2013 7:00pm-8:00pm 

What better way to spend quality time 
with your family then having FUN while 
getting fit! 

PHYSICAL, HEAL THY, DRIVEN (PHD) 
Program for combating childhood obesity and 
teaching kids, ages 6-14, how to stay healthy. 

Diabetes Prevention Program 
A program that helps those at high risk of 
developing type 2 diabetes, adopt and maintain a 
healthy lifestyle 

Coming Soon!- Zumba created in the 1990's; 
is an exhilarating, effective, easy-to-follow, Latin­
inspired, calorie-burning fitness-party that's 
moving millions of people toward joy and health. 

YMCA Capltal VIew 
Be Good, Do Good, Feel Good 
2118 Ridg!crt"st Court, SE, Washington, DC 20020 
P 202-889-060 F 202-889-7856 www.ymc.ldc.org 

FOR YOUTH DEVELOPMENT0 

FOR HEALTHY LIVING 
FOR SOCIAL RESPONSIBILITY 

The YMCA is committed to stemming the tide of 

childhood obesity and inactivity through age­

appropriate fitness programs designed to improve 

the health, strength and physical endurance of 

youth in our community. 



Come RING in the NEW YEAR at the 
YMCA Capital View 

with the 
ctuar.¥ of Praise 

(Includes New Y 

day, Decem 
UNTIL 

RSVR by Wednesday, Dece 
Marsha Smith 

Marsha.S_mith@ymcadc.org or ( 20 

Please make sure that all children come dressed for 
church service and bring their sleepover necessities: 
Sleeping bag, blanket, tooth brush/paste, and night 

clothes. etc ... 



FOR YOUTH DEVELOPMENT~ 
FOR HEALTHY UVING 
FOR SOCIAL RESPONSIBIUTY 

.. 

-

I BER 20TH, 2012 
6:00PM - :30PM 
IN FOR THE _ .... ~tE FAMIL • 

FREE 





YMCA CAPITAL VIEW 
HEALTHY KIDS DAY 
APRIL27,201310AM-2PM 
1711 RHODE ISLAND AVE NW, WASHINGTON DC 

GYM: 
PHD Zone 
Arts and Crafts 
Vendor Central 
Passport to FUN 
Dance 
Obstacle Course 
Basketball 
T-Ball 
Thingamajig 
Inventions 
LEGO League 
Youth Photography 
Exhibit 
Giant Soccer 
Trail Mix 
YMCA Program 
Information 

YMCA National Capital 
Be Good, Do Good, Feel Good 
1711 Rhode Island Ave, NW, Washington DC 20036 
P 202-862-9622 F 202-833-95 71 www ymcadc.org 

3RD FLOOR: 
Rock Climbing 
Floor Hockey 
Soccer 
3-S Basketball 

OUTSIDE: 
Face Painting 
Double Dutch 
Dog Adoptions 
Water Games 

Guest Appearance 
By Washington 

Mystics Player 

Avery Warley 

Healthy Kids Day 
is a free community event that 

features fun and educational 

activities to get more families 

moving, learning and living 

healthier. Join the YMCA National 

Capital and YMCA Capital View in 

getting a jumpstart on Summer! 

7TH FLOOR: 
Teen Zone Sponsored by 
Children's Hospi t al 

Family Wellness Classes 

POOL: 
Family Swim 
Pool Scavenger Hunt 
Relay Races 
Swim Assessments 



"' 
FOR YOUTH DEVELOPMENT"' 
FOR HEALTHY LNING 
FOR SOCIAL RESPONSIBILITY 

BRINGING 
THE 
COMMUNITY 
TOGETHER 
You are cordially invited! 

YMCA Capital View's 
1 st Annual Easter 

EGG-STRAVAGGANZA 

FRIDAY MARCH 29, 2013 
5 :00pm -6:30pm 

• Music 
• Arts N' Crafts 
• Games & Prizes 
• Raffle 

• Food 

The first hunt will begin promptly 
at 5:15pm 

YMCA C..pftal VIew 
B• Good, Do Good, feel Good 
2118 RldgK~st Court, S£, Wuhsngton. DC 20020 
P 202-889-0643 F 20.2-8813-7856 wwwymc~c .Ofg 



FOR SOCIAL RESPONSIBILITY 

YMCA CAPITAL VIEW FOOD DRIVE 

WHEN: OCT. 15 - NOV. 16, 2012 

WHERE: YMCA CAPITAL VIEW 
2118 RIDGECREST CT. SE 
WASHINGTON DC, 20020 

DROP OFF BETWEEN 7:30 AM • 6:00 PM 

NON PERIRISHABLES 

ADDITIONAL LOCATIONS ACCEPTING DONATIONS 

shington DC, 20001 

_ rop box located at the Grow Ent rance) 

at KIPP DC: DOUGLASS 
Douglass Rd. SE 

ashington DC, 20020 

at KIPP DC: BENNING 
BENNING Rd. SE 
ington DC, 20019 
box located at the Leap Entrance) 

._._.,..IDrop box located at Discover & Heights Entrance) 
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A HISTORY OF SERVICE 
The YMCA of Metropolitan Washington has been providing vital health and well ness programs for local 
adults, children and families for 160 years. Our deeply-rooted values have served as an anchor for 
innumerable generations and demographics, ensuring that everyone has the resources to learn, grow, 
and thrive. Our tenacity in creating a safe and nurturing environment has allowed us to "instill hope in 
those who weren't given life's basic necessities, such as love and shelter. Our diverse programs and 
services help our members grow tall and strong from infancy through seniority. Our operations are 
always adapting to the needs and well-being of our community, giving us the opportunity to branch out 
and touch more lives. 

Our devoted team of employees and volunteers graciously provide their ttme and talent day-in and day­
out to ensure that we are creating lasting personal and social change for our region. We have ever­
growing readiness to address our community's needs with programs such as Fit & Well Seniors, PHD 
(Physical, Healthy & Driven), and the YMCA Diabetes Prevention Program. 

OUR IMPACT 
The YMCA is one of the largest social service agencies serving Washington D.C., suburban Maryfand and 
northern Virginia. Every year, we provide opportunities in wellness, aquatics, youth sports, summer 
camp, child care, and more for over 200,000 people through our 1 7 branches and program centers. 

Our utmost goal is to make theY and all we offer accessible and available to the entire community. With 
the help of our generous donors, community partners and members, we were able to provide 
$21222,995 in scholarships and subsidies to more than 10,000 children, adults and families in 
2011. 

Over 3, 600 volunteers gave 84,310 hours of their time and talent In 2011 to help the YMCA fulfill its 
mission. From dedicated board members to talented program volunteers, these caring friends and 
neighbors help the YMCA serve more individuals and impact more communities every year. 

MISSION STATEMENT 
To foster the spiritual, mental and physical development of individuals, families and communities 
according to the Ideals of inclusiveness, equality and mutual respect for all. 

INCLUSION STATEMENT 
The YMCA of Metropolitan Washington is an inclusive organization and defines inclusion as the 
deliberate and conscientious effort to be knowledgeable about differences, supportive of others, and 
active in changing structures to ensure all groups are welcome, with the understanding that everyone 
brings valuable skills and abilities to the YMCA. It is the day to day living of the "for all" part of our 
YMCA mission statement. 



September 14,2012 

n behalf of the BettyT Wooten Foundation, YMCA Capital View, and 
YMCA Anthony Bowen, we bring great pleasure to thank you for your 
generosity in supporting two great causes; Breast Cancer awareness 
and child care assistance. 

The funds we raise gives the YMCA the ability to provide child care services, trips, 
entertainment, and life time experiences to kids who may have not have had those 
experiences otherwise. As the summer is drawing to an end and school recently starting, 
many parents and guardians would love to thank you directly if they could. So we spread 
their humility in accepting your graciousness by simply having a fun day at the golf 
course. 

As co-chairs of the golf tournament, we both have different e).-periences with breast 
cancer. Lorenzo was able to stay strong and enjoy a life time of giving with his mother 
Betty T. Wooten. She was then "promoted" to a better place. He cherished her strength 
and dedication to education. So in turn he started The Betty T. Wooten Foundation to 
support breast cancer awareness and provide health care scholarships to high school 
students. Kevin saw his mother fight and continue to fight breast cancer as a surv1vor. He 
runs in annual breast cancer awareness races and now organized this golf tournament. 

We would like to thank all of the golf committee, YMCA employees, Bettf T. Wooten 
Foundation employee, board members, and volunteers for their time, dedication, and 
persistence in making this day of giving a success. We look forward to seeing you next 
year! 

With warmest regards, 
Kevin Parker and Lorenzo Wooten, Co-chairs 

3 
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STATE OF MARYLAND 
OFFICE OF THE GOVERNOR 

A MESSAGE FROM GOVERNOR MARTIN O 'MALLEY 

Dear Friends: 

MARTIN O'MALLEY 
GOVERNOR 

STATEHOUSE 
100 STATE CIRCLE 

ANNAPOUS, MARYLAND 2Ue%5 
(410} 9~901 

(TOLL FREE}-a0081U336 
TTY USERS CALL VIA MD REU 

GOVERNOR.O'MALJ.EYilMARYl.AND.Ge 

Welcome to the YMCA & Betty T. Wooten Foundation Charity Golf Tournament. 

Betty T. Wooten understood the importance of community involvement in health advocacy. She 
dedicated ber life to improving heaJthcare, one community at a time. Since 2009, the Betty T. 
Wooten Foundation has been carrying on her legacy- expanding breast cancer awareness and 
helping fund research to find a cure. Your organization has donated over $36,000 towards cancer 
research to the AVON Foundation for Women in its first three years alone. 

ln Maryland, improving our healthcare system is a top priority. The Health Benefit Exchange 
Act of2012 creates a transparent marketplace that offers individuals and small business high 
quality and affordable plans at competitive prices. The Maryland Health Improvement and 
Disparatics Reduction Act of 2012 creates geographically based health enterprise zones in 
underserved areas to improve access to care for all the people of our state. Working together we 
can build a healthier Maryland. 

Please accept my warm wishes for a successful event. 

~ 
Governor 



THE PRINCE GEORGE'S COUNTY GOVERNMENT 
OFFICE OF THE COUNTY EXECUTNE 

YMCA of Metropolitan Washington 
and the Betty T. Wooten Foundation 
Charity Golf Tournament 

Dear Friends : 

September 14, 2012 

Rushem L. Baker, m 
County Executive 

On behalf of the citizens and residents ofPrince George's County, it is my pleasure to 
extend greetings to everyone participating in the 4m Annual YMCA and Betty T. Wooten Charity 
Golf Tournament. I commend the YMCA of Metropolitan Washington and the Betty T. Wooten 
Foundation for the vital work you do in building strong familjes and communities through 
programs and services. 

I am delighted to offer my support of this year's event to help fund breast cancer awareness 
programs, research and outreach to those individuals and their families coping with the disease. As 
County Executive, I have made health and human services a top priority of my Administration, and 
I am working hard to help families enjoy a good quality of life. I applaud both organizations' 
shared goals of promoting healthy living and fostering a sense of social responsibility. 

You have my best wishes for a successful tournament 

Sincerely, 

~Li?k{.;;~ 
County Executive 

County Administration Building, 14741 Governor Oden Bowie Drive, 
Upper Marlboro, Maryland 20772 
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Thank You to the 
Silent Auction & In-Kind Donrs 

Alonzo Mourning 
Babycakes by Shingy 

Beachbody 
Boxgroove 

Canteen Vending Services 
The Cigar Guys 

Designs by Deirdre 
Direct Selling Education Foundation 

d'ZIGN2T 
Fitness Together 
Hampton Suites 

IDSTC 
John Wall 

Labels R Us 
Malik Ellis, Ellis Development 

The Maury Calhoun Automotive Group 

McCioone's Pier House 

Russell Simmons 

TO Bank 
Unique Maid Service 
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Inc. 
Securing Sclentlftc and Technology Solutions! 

is proud to partner with the 

The YMCA & 
The Betty.T. Wooten Foundation 

in its fight against breast cancer. 

www.a-tek.net 
Headquartered in Ellicott City, Maryland, A-TEK, Inc. provides scientific 
and information technology services and solutions to Federal government 
agencies. Founded in 1996, A-TEK offers services and solutions in the areas 
of National Security and Intelligence, Enterprise IT, Life Sciences, Health­
care, and Law Enforcement. Supporting a myriad of customers across the 
federal government, A-TEK has over 300 positions in regional and cus­
tomer site locations in 29 cities across the continental U.S., many of which 
possess U.S. government clearances. 

A-TEK derives 100% of its business from the Federal Government. The 
company supports contracts with numerous federal agencies, including the 
U.S. Department of Homeland Security, Department of Health and Human 
Services/National Institutes of Health, Department of Agriculture" and the 
Department of Justice. 

For more information, please visit our website or contact: 

Kathryn Freeland 
President/ CEO 
(703) 443-6900 

kfreeland @a-tek.net 



~;::__._]) --· 

KELLER WILLIAMS~ 
k \ l ' 

PREFERRED PROPER T IES 

Our Primary Objective is to Provide Top 
Caliber Professional Real Estate Services 

to the Families of Prince George's County 

Our Associates are Our Assets and We Value 
Their Business and Our Relationships 

Professionalism is Out' 

OUB MIS·SJON:.To Build Careers Worth Having, 
Businesses Worth Owning and Lives Wortl.i. Living 

OUB VALUES: God, Family and tlien Business 

Mark 

We Offer the Following 
Professional Service 

• Comprehensive T1 · · md 
Professional Development 

• Industry Leading Compensation 

• Unparalleled State-of..me..ArtA,ent 
Technology 

• Tremendous Leadership and 
Professional Suppon 

• Mortgage Services 

For a consultation with our Broker/CEO, lbtricia Long call240. 737.5001 C1f email at patricialong@kw.cmn 

Keller Wdliamt Preferred Properties 
9701 ~ D:rR, Suite 102 

Upper Mar~ M~ 20774 
Office: 240.737.5000, Fax: 240.737.5050 
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-------------------------------, 
We are your "one-stop" shop 
for embroidered apparel, 
screenprinted tee-shirts 
& promotional items for 
your event, business, 
fundraiser, school 
or team. 

In addition to creating custom embroidered apparel and screen 
printed teeshirts, we specialize in creative, personalized gifts you 
will not fi nd just anywhere. Classic, colorful, cheerful. .. 
preppy with a twist! We offer great household accessories, cute 
embroidered market totes a ll the way to corporate, team 
& school apparel. 

Would you like w have 
On-Site 

Monogramming 
at your next event? 

Call us today' 

Take a few seconds to visit our website and click 
on the Facebook "LIKE" icon to become eligible 
for monthly apparel & custom gift give-a-ways! 

703-349-1022 11 
www. MonogramslinenAndMore .com 

I 
I 
I 

'------------- ----------------~ 



Bazilio Cobb 
Associates 

11 
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4445 Benning Rd. NE 
Washington, DC 20019 

& 
1250 Bladensburg Rd. NE 
Washington, DC 20002 
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